



















































































テーマパークへの観光（Off-Location）も研究の対象に含めている［Beeton 2016 : 913］。ま
た，マネージメント系の観光研究では，映画などによる経済的な効果（benefits）のみを考
察しているが，ビートンは効果だけでなく環境破壊など観光化の負の側面（drawbacks）も
論じていることは注目に値する［Beeton 2016 : 3740］。ただし，筆者は現代の映画と観光
の関係を考える上で，映画とロケ地に関連するブログや観光客が SNSに発信するコメント
と写真などの役割が大きいと考えているが，その点についてビートンは日本の研究者の説を














































































ンという側面と，在来暦法に従いパソーラを行おうとする祭司との関係［古澤 2017 : 30
31］は，観光人類学の立場から興味深いトピックである。
観光客がスンバ島を訪れるための入口は，東スンバ県の県都ワインガプにある空港（Ban-































































2013 1,764 118％ 12,500 156％
2014 2,206 125％ 24,515 196％
2015 2,951 134％ 26,324 107％
2016 3,212 109％ 28,406 108％
2017 3,895 121％ 29,462 104％
インドネシア全体の国内旅行の推移は，観光省が公刊しているデータによると2001年から
2005年がほぼ横ばいで，2006年から増加傾向が顕著になっている。「国内観光客旅行回数」
（ jumlah perjalanan wisatawan nusantara）をみると2001年の１億9577万回から2017年の２億
7082万回，つまり17年間で1.4倍に増加し，旅行関連の「総支出」（total pengeluaran）でみ


















1995 8 122 2,102 879 4,102 125
2000 8 99 663 277 3,739 114
2005 7 117 239 100 3,290 100
2010 7 128 360 151 6,055 184
2015 8 199 600 251 10,908 332
［Badan Pusat Statistik Kabupaten Sumba Timur 2007 : 57 ; Badan Pusat Statistik Kabupaten Sumba Timur
2017 : 59］
映画とインスタグラムが誘うスンバ 67




















2005 26,101 100 142,881 100
2010 80,075 307 498,924 349
2015 66,860 256 374,456 262
2018 128,241 491 1,111,191 778
2018年のみ暫定値［Badan Pusat Statistik Provinsi Nusa Tenggara Timur 2007 : 320 ; Badan
Pusat Statistik Provinsi Nusa Tenggara Timur 2015 : 291 ; Badan Pusat Statistik Provinsi Nusa
Tenggara Timur 2019 : 415］
４ スンバを描いたインドネシア映画
これまでスンバで撮影された長編映画は５本ある。初めてスンバ島で撮影された長編映画
は，ガリン・ヌグロホ監督（Garin Nugroho）の『天使への手紙（Surat untuk Bidadari）』





















































































































































































































































の美しさに魅了されて！」（5 Tempat Wisata di Sumba, NTT yang Jadi Lokasi Syuting Film
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Increasing Tourists to Sumba Induced
by Films and Instagram:
The Development of Tourism in Eastern Indonesia
KOIKE Makoto
This paper is the second report on the research project titled “Interdisciplinary Study of Mu-
tual Cultural Exchange between Japan and Indonesia（II），” which was funded by the Research
Institute of St. Andrew’s University. Formerly, most people living in Jakarta and other big cities
in Java were not familiar with the name of Sumba Island, located on the periphery of eastern
Indonesia, one of the country’s most sparsely populated and impoverished regions. Since four
Indonesian films shot on Sumba were released in the 2010s, however, the island has become
popular as a tourist destination. Recent development of tourism is significant, as shown by sta-
tistics issued by local governments of East Nusa Tenggara Province and East Sumba Regency.
The number of tourists visiting East Sumba increased annually from 2012 to 2017, with the in-
creasing rate of domestic tourists more conspicuous than that of international tourists. This pa-
per aims to explore how filmmakers based in Jakarta have represented the landscapes and cul-
tures of Sumba and how these cinematic images attract tourists living in urban areas and influ-
ence the development of tourism on Sumba. The paper also discusses the importance of social
media from which people acquire travel information. This study of tourism focuses on four In-
donesian films. Pendekar Tongkat Emas（The Golden Cane Warrior）is a martial-arts film di-
rected by Ifa Isfansyah and released in 2014. The producers,Mira Lesmana and Riri Riza, selected
Sumba as the shooting location for a legendary story developing in an anonymous land. The
second film, Susah Sinyal（Handphone is Difficult to be Connected）, is a comedy directed by
Ernest Prakasa. Sumba appears as a vacation spot for a busy lawyer and her daughter living in
Jakarta. The third is Marlina si Pembunuh dalam Empat Babak（Marlina the Murderer in Four
Acts）, a 2017 drama directed byMouly Surya. The fourth isHumba Dreams, a 2019 film directed
by Riri Riza and produced by Mira Lesmana, which depicts the growth of a Sumbanese student
coming back from Jakarta. Rugged and undulating savannah hills and valleys, which are totally
different from Javanese landscapes, are highlighted in all the films. Especially, the film Susah
Sinyal depicts unique and beautiful tourist destinations such as Walakiri Beach and Tanggedu
Waterfall in East Sumba. In addition to films, social media that are prevalent among Indonesians
are contributing to the increase in domestic tourists. Most people can obtain sightseeing infor-
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mation easily by using smartphones. Visitors also often post photos they take at tourist destina-
tions, as well as comments, on Instagram. These contents attract more tourists to Sumba as
well.
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